Study 2 - Online experiment 
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Cover-Story 


Thank you for taking part in this study on our new app EatSnap.Love! As the name suggests, 
EatSnap.Love is meant for food photos. We hope that EatSnap.Love can bring people 
together to talk about one of things we all do and love as humans - enjoying great food! You 
finally have a place dedicated to sharing all your food-related photos. 

While the app is already fun to use, we are still improving the design and the overall look and 
feel of the platform. This is where you come in! In this small survey, we will first show you a 
live snapshot of the app’s feed. We would like to invite you to scroll through the feed to get a 
feel for the app and the posts that are currently made on the platform. Please look at the entire 
feed because we want to learn about your overall impressions of EatSnap.Love. 

We will then ask you a couple of questions about the app. Your answers will help us make 
EatSnap.Love a better product and a fun place to share pictures related to food! 

(After this, the participant will be shown one of 9 different versions of the EatSnap.Love feed) 



Social norms related to visual disclosure on EatSnap.Love 

Based on Park & Smith, 2007; Study 1 


Introduction: 

After you have seen the current interactions on EatSnap.Love, we know would like to know 
what you think about the app in general. Please indicate the extent to which you agree with 
each of the following statements. 


Code 

Item formulation 

ESLNOROl 

The majority of people on EatSnap.Love post pictures of themselves 
from time to time. 

ESL_NOR_02 

Most people on EatSnap.Love are visually identifiable in their posts. 

ESL_NOR_03 

The majority of people on EatSnap.Love show themselves in their posts. 

ESL_NOR_04 

On EatSnap.Love, most people share posts in which one can be 
identified. 

ESL_NOR_05 

The majority of people on EatSnap.Love think it is appropriate to share 
pictures of themselves. 

ESLNOR06 

The majority of people on EatSnap.Love approve of being identifiable 
based their posts. 

ESL_NOR_07 

Most people on EatSnap.Love do not mind if other users show 
themselves in their posts. 

ESL_NOR_08 

Most people on EatSnap.Love think it is okay to share pictures of 
oneself. 

ESLNOR09 

I think that most people on EatSnap.Love want other users to post 
pictures of themselves. 

ESL_NOR_10 

The majority of EatSnap.Love users expect others to be visually 
identifiable based on their posts. 

ESLNORl 1 

I think many EatSnap.Love users feel obligated to show themselves in 
their posts. 

ESL_NOR_12 

I have the feeling that most people on EatSnap.Love want other users to 
post pictures of themselves. 


Note: Items 1 to 4 = Descriptive social norms 
Items 5 to 8 = Injunctive social norms 
Items 9 to 12 = Subjective social nonns 


Answer options: 

1 = Strongly disagree to 7 = Strongly agree 




Likelihood of visual disclosure on EatSnap.Love 

Custom measure 


Introduction: 

For the following questions, please imagine you would be a user of EatSnap.Love. We want 
you to think about what type of posts you would probably make. Please indicate the extent to 
which you agree with each of the following statements. 


Code 

Item formulation 


If I would use EatSnap.Love... 

ESLBEHO1 

.. .1 would post pictures of myself from time to time. 

ESL BEH 02 

.. .1 would be visually identifiable based on my photos. 

ESLBEH03 

.. .1 would show myself in posts. 

ESL BEH 04 

.. .1 would share pictures in which I can be identified. 

ESLBEH05 

.. .1 would post photos that reveal who I am. 

ESL BEH 06 

.. .my posts would provide insights into my life. 


Answer options: 

1 = Strongly disagree to 7 = Strongly agree 





External validity of the feeds 

Custom measures 


Introduction: 

Now, we would like to learn about your overall impression of EatSnap.Love. 

Please indicate the extent to which you agree with each of the following statements. 


Code 

Item formulation 

ESL_EXV_01 

I think that EatSnap.Love would be easy to use. 

ESL_EXV_02 

I think that EatSnap.Love is a user-friendly social network site. 

ESL_EXV_03 

I think that EatSnap.Love would be interesting to use. 

ESL_EXV_04 

Using EatSnap.Love would be enjoyable. 

ESL EXV 05 

Using EatSnap.Love would be entertaining. 

ESL_EXV_06 

Using EatSnap.Love would be pleasant. 

ESLREAO1 

The type of posts on EatSnap.Love are typical for social network sites. 

ESL_REA_02 

Interactions between users such as those on EatSnap.Love happen often 
in social network sites. 

ESL_REA_03 

The users on EatSnap.Love were similar to users of other social network 
site users. 

ESL REA 04 

The users of EatSnap.Love were typical social network site users. 

ESL_REA_05 

The feed of interactions on EatSnap.Love seemed unrealistic to me. 


Answer options: 

1 = Strongly disagree to 7 = Strongly agree 


Code 

Item formulation 

ESL_EXV_05 

Thinking about the users, posts, and interactions on EatSnap.Love, is 
there anything else that you want to tell us? 


Answer options: 
Open ended question 





Socio-Demographics 

Custom measures, Study 1 


Introduction: 

Thank you for evaluating our new app EatSnap.Love. We greatly appreciate your help in 
making this a better social network site. 

We now would like to know some more information about yourself. 


Code 

Item formulation 

SOCAGEOl 

What is your age (IN YEARS)? 

Answer options: 


Open ended response format (numbers) 

Code 

Item formulation 

SOCGENOl 

What is your gender? 

Answer options: 

1 = female 

0 = male 


2 = other, please specify 

Code 

Item formulation 

SOCEDUOl 

What is the highest level of school you have completed or the highest 
degree you have received? 


Answer options: 

1 = High school incomplete or less 

2 = High school graduate 

3 = Some college (some community college, associate's degree) 

4 = Four-year college degree^achelor's degree 

5 = Some post graduate or professional school, no postgraduate degree 

6 = Postgraduate or professional degree, including master's, doctorate, medical or law degree 


Code 

Item formulation 

SOCRACOl 

Which of the following describes your race? 


Answer options: 

1 = White 

2 = African American 

3 = Hispanic or Latino 

4 = American Indian or Native American 

5 = Asian 

6 = Other, please specify:_ 







Code 

Item formulation 

SOCRELOl 

Which of these best describes you? 


Answer options: 

1 = Single 

2 = In a relationship (but not married) 

3 = Married 

4 = Divorced 

5 = Widowed 

6 = Other, please specify_ 


Code 

Item formulation 

SOCEMPOl 

Which of the following categories best describes your employment 
status? 


Answer options: 

1 = Student/Apprentice/Trainee 

2 = Employed, working 1 to 39 hours per week 

3 = Employed, working 40 or more hours per week 

4 = Not employed, looking for work 

5 = Not employed, NOT looking for work 

6 = Retired 

7 = Disabled, not able to work 





Social media use 

Self-developed 


(Functions as a filter for the following question) 

Introduction: 

We now would like to learn about your use of different social media platforms and 
applications. Please indicate whether you use any of the following social media platforms. 


Code 

Item formulation 

SMU 01 

Texting 

SMU_02 

Email 

SMU_03 

Facebook 

SMU_04 

YouTube 

SMU_05 

Instagram 

SMU_06 

Twitter 

SMU 07 

Snapchat 

SMU_08 

Instant messaging 

SMU 09 

Chat rooms 


Answer options: 
1 = Yes 
0 = No 




Frequency of social media 

French & Bazarova, 2017 


(People will only be asked about those social media they have indicated to use in the previous 
question.) 

Introduction: 

You indicated to use the following social media. Please indicate how often you use these 
platforms in general. 


Code 

Item formulation 

FSM_01 

Texting 

FSM 02 

Email 

FSM_03 

Facebook 

FSM_04 

YouTube 

FSM 05 

Instagram 

FSM_06 

Twitter 

FSM_07 

Snapchat 

FSM 08 

Instant messaging 

FSM 09 

Chat rooms 


Answer options: 

1 = Less than once a month 

2 = Once a month 

3 = Once every two weeks 

4 = Once a week 

5 = Every few days 

6 = About once a day 

7 = Several times a day 




Critical Media Literacy 

Custom measure 


Introduction: 

Now, we want you to think about your own social media use in general. For each of the 
statements below, please indicate to what extent the statement is characteristic of you. 


Code 

Item formulation 

MLICRIO1 

Before I accept a new friend or follower request on social media, I check 
thoroughly who that person is. 

MLI_CRI_02 a 

I can determine the credibility of information shared on social media. 

MLICRI03 

I can easily form my own opinions on a post despite how popular it may 
be. 

MLI_CRI_04 a 

Before I post something on social media, I consider possible 
consequences. 

MLICRI05 

I generally question the data collection practices and motives of social 
media companies. 

MLICRI06 

I critically reflect on my own social media use. 

MLICRI07 

I carefully read updates and notifications by social media companies. 

MLI_CRI_08 b 

I consider whether my comments or posts on social media could affect 
others’ thoughts and feelings. 

MLI CRI 09 b 

I typically share my opinions by posting comments on social media. 

MLI_CRI_10 c 

I generally think about what people should and should not be posting on 
social media. 

MLICRIl l h 

I manage to protect myself against the risks related to social media use. 

MLICRI12 

I can understand and interpret social media contents from political, 
economic and social perspectives. 

MLI_CRI_13 C 

I think about what social media companies do to get my attention. 

MLI_CRI_14 d 

Over the years I’ve done some pretty stupid things on social media.* 

MLI_CRI_15 d 

I think things through before posting something on social media. 

MLI_CRI_16 d 

Occasionally I act first and think later on social media.* 

MLI_CRI_17 d 

I always consider the consequences before I take action on social media. 

MLI_CRI_18 d 

I often do things on the spur of the moment in social media.* 

MLI_CRI_19 d 

I rarely make hasty decisions on social media. 

MLI_CRI_20 d 

I think twice before I respond to a post on social media 


a Zhu et al., 2018 
b Koc & Barut, 2016 
c Adapted from study 1 
d Adapted from Costa & McCrae, 1992 
* Reverse coded 


Answer options: 

1 = Not at all like me to 7 = Very much like me 




Critical Thinking Disposition 

Custom measure 


Introduction: 

Please indicate the extent to which you agree with each of the following statements. 


Code 

Item formulation 

CRITHIO1 

Before I make a decision, I consider all possible alternatives. 

CRI_THI_02 a 

I am willing to revise my conclusions in response to relevant new 
information. 

CRI_THI_03 b 

When I am questioned, I think twice before I give my answer. 

CRI_THI_04 b 

When I judge a matter, I try to judge objectively. 

CRI_THI_05 C 

I really enjoy a task that involves coming up with new solutions to 
problems. 

CRI_THI_06 C 

I prefer complex problems over simple ones. 

CRI_THI_07 a 

I actively search for reasons why I might be wrong. 

CRITHI08 

I am a very rational in everything I do. 


a Baron et ah, 2015 
b Hyunsook et al, 2015 
c Cacioppo, Petty & Kim, 1984 


Answer options: 

1 = Not at all like me to 7 = Very much like me 




Debriefing 


Thank you for participating in this study. Now that the study is over, we will provide you with 
complete and accurate infonnation about the true purposes of the study and its procedures. 
After this, we will ask you to make an informed decision on whether you would like to have 
your data included in the study. 

What the study really is about 

We are studying how social nonns on social network sites influence users’ behavior. The feed 
that you saw at the beginning of the study, was not a real snapshot of user interactions on the 
site. Instead, all of the other users were actually "bots" programmed to post certain content, or 
take other kinds of actions, at certain times. All of the messages, photos, and other content 
you saw on the site were created by the research team for the purposes of this study. At the 
beginning of the study, you were randomly assigned into one of nine groups which each was 
shown a different type of feed that varied according to two factors: 

1. In the feed, either a) 0%, b) 20%, or c) 80% showed themselves in the posts. 

2. Either a) 0%, b) 20% or b) 80% had an identifying profde picture. 

We are analyzing whether participants perceived the respective prevailing norm (for example, 
whether most other users posted pictures of themselves) and whether this affects their 
intended likelihood of posting pictures of themselves as well. 

Taking part is voluntary 

Although you have already completed the experiment, your involvement is still voluntary, and 
you may choose to withdraw the data you provided in the surveys or through using the site, 
without penalty or loss of compensation. Withdrawing your submission will not adversely 
affect your relationship with Cornell University, the researchers, or any of our affiliates. 

Privacy/Confidentiality 

If you agree to allow us to use your data, here is how we will maintain confidentiality of the 
information. All identifiable infonnation will be removed from the data your provided, and 
the data will be stored in encrypted folders on Cornell Box, which will only be accessible to 
authorized members of the research team. 

Data-Sharing 

The de-identified data from this study will be shared via the open science framework 
(www.osf.io) and thereby with the research community at large to advance science and health. 
We will remove any personal information that could identify you before files are shared with 
other researchers to ensure that, by current scientific standards and known methods, no one 
will be able to identify you from the information we share. Despite these measures, we cannot 
guarantee anonymity of your personal data. 

The main researchers for this study is Philipp Masur, a post-doctoral research associate at 
Cornell University. If you have questions later, or would like to know about the results of the 
study, you may contact Philipp at pkm58@comell.edu. 

If you have any questions or concerns regarding your rights as a subject in this study, you 
may contact the Institutional Review Board (IRB) for Human Participants at 607-255-6182 or 
access their website at http://www.irb.cornell.edu. You may also report your concerns or 
complaints anonymously through Ethicspoint online at www.hotline.cornell.edu or by calling 



toll free at 1-866-293-3077. Ethicspoint is an independent organization that serves as a liaison 
between the University and the person bringing the complaint so that anonymity can be 
ensured. 


Please click the button that reflects what you would like done with your data know that you 
are aware of the study. 

I have been debriefed by the Research team, and I understand the true intent of and the 
purpose of my participation in the study titled “Studying the influence of social norms on self¬ 
disclosure on social network sites.” 

[ ] I agree that the data collected in the survey may be included for the purpose of the study. 

[ ] I DO NOT agree that the data collected in the surveys may be included for the purpose of 
the study. 

Please do not disclose any study details to anyone else. 
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